College Planner

HALF-YEAR STATUS REPORT

The print guide

The 20,000 issues of the guide were
delivered to high school counseling
offices, educational services
organizations and other targeted
locations.

Within weeks, most of the guides were
gone and organizations were calling
asking for more.

High school guidance counselors
praised the guide’s contents,and mary
signed up to receive email updates.

= 4
— <
N
N

“It offers a nice array of information for
everyone involved in the process, and it
includes the student perspective, which is
missing in so much of the literature these days.

... This is really well done.”
~ Guidance counselor
at Oakland County high school
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Summary

The first Guide to College Planning was published in October 2018
The 20,000 copies were distributed to 290 locations in southeast Michigan,
including high school counseling offices.

The digital version of the guide isavailable online at MetroParent conyCollege
and also as a digital download in both PDF and flipbook format.
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Updatesare made regularly to the guide, making it a yearlong resource
for high school students and their parents asthey preparefor
and experience the cdlege process.

For sponsors of the site, yearlong traffic to their sponsored section, ads appearing in thatsection and
featured school profile make it a 12-month opportunity for visibility and content alignment.
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The digital guide

Readershave several digitd =

options, including reading Ly 13 ame couses |
stories on MetroParent.com, —_— - easen
downloading the PDF or “"INSIDE ;“' E

reading the Flipbook version.

In addition, stories are added
continually to the online
section, creating a yearlong
resource for parentsand teers.

COLLEGE
Sofar,there are 38 stories (24 .
original, 14 since publication)
and 170 directories posted
online.
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Who’s reading the College Planner

Print: 50,000 readers (20,000 copies x 2.5 persons/copy)

Digital: 14,574 page views in first 5 months, with average time on page of 2:23. That's 579
hours total spent.

Downloads: The PDF of the section has been downloaded 215 times
Flipbook: 412 impressions, 34 reads; average time per reader is 10:50.

Facebook: 19,487 reach on 19 posts

84’ 688 is the total audience so far (as of March 10)
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Stories sinceguide’s debut

Tips for Students Attending the Metro
Detroit National College Fair

Fourteen stories have
been written and
posted online in the
digital version of the
guide since the guide’s
October debut.

Year-round content
will more than double
the content in the first
published version of
the guide in October
2018.

3 Tips for Getting Into Ivy League 6 Key Ways Parents Can Prepare
Schools — Without Bribes. Middle Schoolers for College

Most popularstorysofar ——————
Scholarships!

The early January post on scholarships has beenthe most
popular story so farin the guide.

1794 page views in 2 months
3:58time spent on page

46 shares on Facebook; 222 clicks

Social media

19 Facebook posts
19,487: Reach

141: Likes/comments/shares

347: Clicks to stories
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Notable

° The first month after the digital guide was published it
received the most attention and traffic. But January
sawa resurgence in attention on college planning --
including a lot of interest in scholarships.

© The scholarships story that ranJan.4 received more
page views and traffic across digital and sodial than anyf
other story in the guide so far.

Storiesin the guide are also responsible for more
Google referralsto MetroParent: Searc hqueries to
college-related termswere up 189% year over year
since the guide published.
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Results for sponsors
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Sponsorships: Three levels

PLATFORM GOLD SILVER BRONZE
Section Branding X

Full Page Content in Print X X

Full Page Content in Digital X X

Full Page Ad in Print X

Full Page Ad in Digital X X

25% SoV webads X

Buisness Profile X X X

Half Page ad in Print X

Half Page Ad in Digital X

Value for Gold Sponsors

Gold Sponsorsget value acrossall platfomsand allyear
long. It starts with branding on a section of theGuide to
College Planning.

Beyond the print branding, Gold Sponsorship includes:
* Branded content in print and online

Afeatured profile in the online directory
Roadblock branding acioss the sponsored section
Ads running yearlong on MetroParent com
Socialmedia push for sponsored content
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Finding the Right College Fit
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Branded content fits seamlessly into the print section, as wellas online. Section sponsorship includes
branding throughout the entire print section,and advertising roadblocks in the online section as well.
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MetroParent

Big College Vs. Sm‘ Il College: Howto B

Gold Sponsors: Onlineads |&=im= ===

Gold sponsorsreceive more advertising
real estate than any other advertiser
throughout the College Planning section
online.

On mobile view— where the majority of
readers see Metro Parent stories—the
adsare inline, positioned for maximum
visibility in the story.

Mobile
view

Gold Sponsors:

Featured schools

Featured schoolsand organizatias
receive premium placement in the =
Schoolsdirectory, whichisa pat of Collgen & niverstes

every page in the Guide to College i W
Planning. -

There are 170 listings total.
Searchessurfacethe featured
schoolsand resourcesfirst.

Featured schools ALSO are part of
a scrolling list of “sponsors” at the
bottom of every page in the
section.
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Downloads and
updates

There are severalways

community for cdlege

tothe online sectionand | Feg prhi
download, there are teen snould be doing.
multiple opportunities fa o

readersto sign up for

continuing updatesvia teme

emat T

N Get college
we are cultivating a planning updates
Sign up for regular emais bringing

prep content. Inaddition college planning articies,

information and resources right to

Your Free Guide to College Planning
is in Your Inbox!

We just emailed you the link to download your free Metro Parent Guide to College
Planning. We hope It helps you plot your course to picking the right post-secondary
path for your child.

1f you'd like to receive ongoing updates about college planning - including timely
posts and resources - you can sign up here.
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Email: Publisher’s Spotlight

Preparing for College Just Got Easier

Froparing for coflege can be overwhelming for tudents - and parens!

el you throvgh .

APublisher’s Spotlight touted the planner to our dedicated

email subscribers soon after publication.

Sent to: 26,559 subscribers
Openrate: 21.8%
Click-to-open: 83%

0 helpyou navigate the oad t college. With checlsts, resource
guides and nandy how-10s, ur G.ide 1 ol i wil walk you

and your high schooler through appying, picking, affording and
atending college

Lot oflocal schools recelved copies o tis handy new guide, but

ersion that wil be updated

Whether collge s fust around the cormer o tilafew years aay,
st assured that etro parent wil be hre foryou and your (o) kit
each step of the way. Check out the Guide o Colege Pl today!

To high schoolcounselors and principals

Ads in emails

[}
daily

The College Planner ad in Daily and Highlights
emails were second-most-clicked links in entire
email-allfour times the emails went out.

Daily Emails,Oct. 31,Nov. 6,Nov.8
« 105,102,110 clicks, respectively
* 5.90%,6.08%,6.33% respectively

Highlights Email (Nov.2,2018)
* 128clicks
* 6.78%CIR

An email directed to high school counselors
and principals let them know the Guide to
College Planning was published, and that a
digital version was available should they run
out of copies— or if their school was not
among the onesthat got the guide.

orenre: 36.8%

MetroParent

I
Doar Counselor:
ve you soen Metro Parents frstever Gulda COLLEGE

to College Planning that was pubished this
month? It a 48-page guide ful of atices, i
oes and tps for paronts and studonts on

the college-planning journay. We at Metro Parent
have taken our 30 years of sxperience in helping

‘anchor o anyone navigating these focky waters.

About 8 loca high schoals were on the: PLANNING

1500 1 your school was among those
vt whal you thought - and how wo.

rocaiving prnt copies. I you got the
can improve.

don't worry a dighal version of the guide

om/coleg0. Along with the digital version, wo have croated a downioadabie
as wol,

Phase 2: Emailupdates, survey

°
college planning

After gathering names of interested teensard

parentsfor four months, we sent out a College
Planning update email that included a survey.

The email and survey offered readersand
opportunity to tellusa bit more about
themselves, their place in the college planrirg
journey and what they’d like to see going
forward.

The planisto send at least one update each
month going forward.

First update: 51.7% OPENRATE
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Phase 2: Audience extensions

> Google display and search terms (@ L s s e e
> Facebook paid ads boosting stories in section .
° College Planner Update signupsin Facebook ard online

ts of An Automotive Service Technician Career -
Detroit and Ann Arbor Metro Parent
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